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Corporate Philosophy
At Kewpie, we aspire to contribute to a well-accepted dietary system of tasty and gentle food,
with other expertise unique to us. ‘
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We aim to be a most trusted and loved food manufacturing group by each of our customers.

Food, for ages 0-100
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The slogan “Food, for ages 0-100" represents the stance of Kewpie “to sincerely provide unique, choice products and services distinctive

f of Kewpie to a variety of food scenes throughout the lives of our customers.” The Kewpie Group’s mission places utmost importance
' in providing safety and building reliability at the foundation of everything we do to contribute to a tasty and healthy dietary system as a
corporate group specializing in “food,” an essential part of everyone's livelihood. At Kewpie, we have consistently devoted ourselves to the

philosophy of “Quality First” espoused by our founder Toichiro Nakashima ever since our founding in 1919, while relentlessly pursuing the

desires our customers have for “food.”
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